
TV Konsum in den USA 



 

 

 

 

 



 

 

 

 

 



 

 

 

 

 



 

 

 

 

 



ĂThe Long Declineñ New York Times 



55.2 

26.8 

25 

35 

45 

55 

ĂThe Long Declineñ New York Times 

Quelle: Nielsen Media Research, HH Rating 

Broadcast Networks  

& Independents 

-51% 



0 

10 

20 

30 

40 

50 

Network Affiliates & Independents Public Premium/Pay Cable 

ĂThe Long Declineñ New York Times 

-50% 

Quelle: Nielsen Media Research, HH Rating 



3.6 

39.4 

0 

10 

20 

30 

40 

50 

Network Affiliates & Independents Public Premium/Pay Cable Ad/Basic/Other Cable All Other tuning 

TV Gesamtnutzung 

+1094

% 

Quelle: Nielsen Media Research, HH Rating 



0 

10 

20 

30 

40 

50 

60 

70 

Network Affiliates & Independents Public Premium/Pay Cable Ad/Basic/Other Cable All Other tuning 

TV Gesamtnutzung 

+14% 

73.9 

Quelle: Nielsen Media Research, HH Rating 

64.7 



Quelle: The New York Times  / The Nielsen  Company 

2010 - All Time High 



 

 

 

Quelle: Variety / The Nielsen Company 



 

 

 

Quelle: Variety / The Nielsen Company 



 

 

 

Quelle: Variety / The Nielsen Company 



 

 

 

 

 

 

 

 

 

 

 Quelle: The Nielsen Company 



 

 

 

 

 

 

 

 

 

 

 Quelle: The Nielsen Company 





Quelle: The Nielsen Company 



DVR Nutzung in Deutschland 

ÅIn Deutschland werden seit Juli 09 DVRs mit gemessen 

ÅTV Nutzung (14-49) Å +0.4% 
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Online Videos 
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Online Video Nutzung 
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Werbespendings 

 

ÅTotal Ad Spending 2010 

USD 120 Milliarden  

Åplus 5.4% vs. Vorjahr 

Å57% gehen ins TV 
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